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The Leverage Business
In this business, you don't have to "know it all" to reach the top. In fact, success in our
business comes from using what other people know to accomplish your goals. It's called
"leverage."
By using leverage, even the smallest efforts can achieve gigantic results.
In Network Marketing you leverage your time, energy and effort the very same way.
You leverage knowledge-- yours and other people's-- tools, technology, your company,
meetings, and systems... In fact, this is the leverage business. All you need to succeed is
to know that it works. Like the principle of leverage, you don't even have to know why
it works. And you need to have the right tools to make it work for you.
Getty also said, "I would rather earn one percent off 100 people's efforts than 100
percent of my own." That's leverage.
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In Network Marketing, the people business, what we leverage most is people.
We do that by using one of the most powerful principles in the world. It's called "Duplication."
One definition of duplication is: to make an exact copy of the original. Many people assume what's meant by
that is duplicating people.
Wrong! In Network Marketing, we duplicate the system.
Like learning to read and write, it doesn't matter who you are-- man or woman, rich, poor, whatever-everybody learns the systems of A-B-Cs, grammar and sentence structure. The last thing anybody wants is a
Network of people who look, act, and talk just the same. The power of Network Marketing is that all these
unique and different people-- each with his or her own special goals, talents and personalities-- come together
and learn to do those same proven actions that guarantee success.
The cardinal law of our business is this: Never ever! -- Reinvent the wheel.
The System IS the Solution
Network Marketing is the most inspired system of distribution and sales the world has ever seen. Nothing
harnesses the awesome market-moving power of leverage, duplication, geometric progression and growth like
Network Marketing.
Duplication-- that's the secret to success. And the key to duplication is: Don't duplicate people, duplicate the
system.
The key to duplication is:
Do you know who owns the most successful restaurant in the world?
Don't duplicate people,
McDonalds! 20 billion dollars' worth!
duplicate the system.
Do you know why?
It's not their great food. In my opinion, McDonalds' food is lousy! But it's always consistent. A Big Mac in
Toledo tastes the same as one in Tokyo. Let me ask you this: Where's the french fry machine in McDonalds
located? Over on the left. There are more than 8,500 McDonalds in the world, and whether you're in Memphis
or Moscow, the french fry machine is always on the left.
Have you ever noticed how they serve the french fries?
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The guy or gal getting the fries has a big stainless steel scoop in one hand. The top part's kind of like a funnel
and on the bottom there's an opening and they fit the cardboard container that holds the fries over it. The
server scoops up a bunch of fries and in one motion the extra fries that don't fit in the bag spill off and gravity
makes the just-right container of fries fall off, plop, right into the rack. Amazing.
Everything in McDonalds works the same way: the burgers, nuggets, shakes 'n' drinks. The same Golden
Arches-- not green, not silver. The same decor, the same color floor. They serve you anywhere on the planet in
under a minute and they even get you to clean up after yourself. Fantastic!
What a system. Who's working this system-- a bunch of highly trained experts? No way-- kids! Mostly high
school kids. After you become the proud owner of a McDonalds, what do you do? You go to Hamburger
University. No kidding. That's where they teach you how to use the system.
It's incredible!
Duplication-- when you know that, you know it all!
There is an extraordinary concept we use in our Networking Dynamics Programs to have people generate fasttrack results and it's called "Doubling or Geometric Growth"
The Doubling Concept
The word "duplicate" originally meant "to double," and this concept of doubling is one of the most powerful
forces at work in your Network Marketing business. Tell me, if I offered you a quarter of a million dollars,
right now, this very minute-- or I offered you a penny doubled every day for a month-- which would you
choose?
The quarter mil? Don't do it; take the penny.
A penny doubled every day for a month doesn't sound like much. After five days, you'd have all of 16 cents.
After 15 days, you have a whopping $163.84. Beginning to think you made a stupid choice? Wait, there's
more, and it's about to get really interesting.
On day 19, you'd have $2,621. Six days later, day 25, just five days before the end of the month, you'd have
over $167,000. Next day, $335,000. Next, more than $671,000. Next, the 28th day, you'd have over
$1,340,000. And on the 30th day, you'd have a grand total of $5,368,709.12! All from one penny which
simply doubled every day.
The power of doubling is
awesome - but most of
In the beginning, doubling doesn't look like much. After 20 days, your penny is the time it's going on,
you'll never know it's
only a couple of thousand dollars. But it's five million by month's end.
happening.
That's the doubling concept. That's the power of duplication. Don't be fooled
just because you can't see it yet.
My friends, more people quit this business mere months before their ship comes in 'cause they just don't see
it.
The power of doubling is awesome-- but most of the time it's going on, you'll never know it's happening.
Then, like magic, you explode!
It's not magic, though. It's science-- and what's more, it works, it's proven, and it's going to work for you.
The doubling concept is how Network Marketers keep all the qualities of "small is beautiful" but do a big, big
job. The power of duplication is the doubling concept. Your business grows geometrically.
McDonalds didn't start off with all those restaurants. They started with just one.
Do you think it would be possible for you to find just one person-- just one person each month-- who's
interested in more freedom, recognition, happiness and security, in improving the lives of their family?
One person -- that's it!
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